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 EXECUTIVE SUMMARY
 Market value The Middle Eastern automotive manufacturing industry grew by 7.3% in 2013 to reach a value of $14.5 billion.
 Market value forecast In 2018, the Middle Eastern automotive manufacturing industry is forecast to have a value of $21.9 billion, an increase of
 50.9% since 2013.
 Market volume The Middle Eastern automotive manufacturing industry shrank by 3% in 2013 to reach a volume of 242.8 thousand units.
 Market volume forecast In 2018, the Middle Eastern automotive manufacturing industry is forecast to have a volume of 348.9 thousand units, an
 increase of 43.7% since 2013.
 Category segmentation Trucks is the largest segment of the automotive manufacturing industry in Middle East, accounting for 75.7% of the
 industry's total volume.
 Geography segmentation Egypt accounts for 65.2% of the Middle East automotive manufacturing industry value.
 Market rivalry Sluggish industry performance in recent years, coupled with presence of strong incumbents, boosts the severity of
 rivalry.
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 MARKET OVERVIEW
 Market definition The automotive manufacturing industry comprises the production of trucks, passengers cars and motorcycles.
 The truck manufacturers market consists of the production of light commercial vehicles (LCVs), heavy trucks, and buses
 & coaches. LCVs weigh up to seven tons, heavy trucks weigh greater than sevens tons, and buses & coaches weigh
 greater than seven tons. Sports utility vehicles and similar vehicles are not included.
 Passenger cars are defined as motor vehicles with at least four wheels, used for the transport of passengers, and
 comprising no more than eight seats in addition to the driver's seat.
 Motorcycle manufacturers are producers of powered two-wheelers (PTWs) that are available to the public. All designs
 and engine capacities, including low-powered bikes referred to as mopeds, are included as well as on-road (street legal),
 racetrack only and off-road motorcycles.
 The automotive manufacturing industry value is calculated in terms of manufacturer selling price (MSP), and excludes all
 taxes and levies. All currency conversions are at constant average annual 2013 exchange rates.
 For the purposes of this report, North America consists of Canada, Mexico, and the United States.
 South America comprises Argentina, Brazil, Chile, Colombia, and Venezuela.
 Europe comprises Austria, Belgium, the Czech Republic, Denmark, Finland, France, Germany, Greece, Hungary,
 Ireland, Italy, Netherlands, Norway, Poland, Portugal, Romania, Russia, Spain, Sweden, Switzerland, Turkey, Ukraine,
 and the United Kingdom.
 Asia-Pacific comprises Australia, China, India, Indonesia, Japan, Malaysia, New Zealand, Pakistan, Philippines,
 Singapore, South Korea, Taiwan, and Thailand.
 Middle East comprises Egypt, Israel, Kuwait, Saudi Arabia, and United Arab Emirates.
 The global industry comprises North and South America, Europe, Asia-Pacific, Middle East, and Nigeria and South
 Africa.
 Market analysis The Middle Eastern automotive manufacturing industry has had some periods of decline in recent years which has been
 tempered by periods of strong growth. The industry is expected to produce good growth through to the end of the
 forecast period in 2018.
 The Middle Eastern automotive manufacturing industry had total revenues of $14.5bn in 2013, representing a compound
 annual growth rate (CAGR) of 7.0% between 2009 and 2013. In comparison, the Egyptian industry grew with a CAGR of
 7.6%, and the Saudi Arabian industry grew with a compound annual growth rate (CAGR) of 5.7%, over the same period,
 to reach respective values of $9.5bn and $3.5bn in 2013.
 Industry production volume increased 4.1% between 2009 and 2013, to reach a total of 242.8 thousand units in 2013.
 The industry's volume is expected to rise to 348.9 thousand units by the end of 2018, representing a CAGR of 7.5% for
 the 2013-2018 period.
 Trucks had the highest volume in the Middle Eastern automotive manufacturing industry in 2013, with total production of
 183.9 thousand units, equivalent to 75.7% of the industry's overall volume. In comparison, production of motorcycles had
 a volume of 33.2 thousand units in 2013, equating to 13.7% of the industry total.
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 The performance of the industry is forecast to accelerate with an anticipated CAGR of 8.6% for the five-year period 2013
 - 2018, which is expected to drive the industry to a value of $21.9bn by the end of 2018. Comparatively, the Egyptian and
 Saudi Arabian industries will grow with CAGRs of 9.8% and 6.7%, respectively, over the same period, to reach
 respective values of $15.1bn and $4.9bn in 2018.
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 MARKET DATA
 Market value The Middle Eastern automotive manufacturing industry grew by 7.3% in 2013 to reach a value of $14.5 billion.
 The compound annual growth rate of the industry in the period 2009–13 was 7%.
 Table 1: Middle East automotive manufacturing industry value: $ billion, 2009–13
 Year $ billion € billion % Growth
 2009 11.0 8.3
 2010 14.2 10.7 29.0%
 2011 13.8 10.4 (3.1%)
 2012 13.5 10.2 (2.2%)
 2013 14.5 10.9 7.3%
 CAGR: 2009–13 7.0%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 1: Middle East automotive manufacturing industry value: $ billion, 2009–13
 SOURCE: MARKETLINE M A R K E T L I N E
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 Market volume The Middle Eastern automotive manufacturing industry shrank by 3% in 2013 to reach a volume of 242.8 thousand units.
 The compound annual growth rate of the industry in the period 2009–13 was 4.1%.
 Table 2: Middle East automotive manufacturing industry volume: thousand units, 2009–13
 Year thousand units % Growth
 2009 206.6
 2010 285.4 38.1%
 2011 233.4 (18.2%)
 2012 250.2 7.2%
 2013 242.8 (3.0%)
 CAGR: 2009–13 4.1%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 2: Middle East automotive manufacturing industry volume: thousand units, 2009–13
 SOURCE: MARKETLINE M A R K E T L I N E
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 MARKET SEGMENTATION
 Category segmentation Trucks is the largest segment of the automotive manufacturing industry in Middle East, accounting for 75.7% of the
 industry's total volume.
 The Motorcycles segment accounts for a further 13.7% of the industry.
 Table 3: Middle East automotive manufacturing industry category segmentation: thousand units, 2013
 Category 2013 %
 Trucks 183.9 75.7%
 Motorcycles 33.2 13.7%
 Cars 25.6 10.6%
 Total 242.7 100%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 3: Middle East automotive manufacturing industry category segmentation: % share, by volume, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
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 Geography segmentation Egypt accounts for 65.2% of the Middle East automotive manufacturing industry value.
 Saudi Arabia accounts for a further 24.2% of the Middle East industry.
 Table 4: Middle East automotive manufacturing industry geography segmentation: $ billion, 2013
 Geography 2013 %
 Egypt 9.5 65.2
 Saudi Arabia 3.5 24.2
 Israel 0.8 5.4
 United Arab Emirates 0.7 5.1
 Total 14.5 100%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 4: Middle East automotive manufacturing industry geography segmentation: % share, by value, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
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 MARKET OUTLOOK
 Market value forecast In 2018, the Middle Eastern automotive manufacturing industry is forecast to have a value of $21.9 billion, an increase of
 50.9% since 2013.
 The compound annual growth rate of the industry in the period 2013–18 is predicted to be 8.6%.
 Table 5: Middle East automotive manufacturing industry value forecast: $ billion, 2013–18
 Year $ billion € billion % Growth
 2013 14.5 10.9 7.3%
 2014 15.8 11.9 8.7%
 2015 17.2 12.9 9.0%
 2016 18.7 14.1 8.9%
 2017 20.2 15.2 8.3%
 2018 21.9 16.5 8.0%
 CAGR: 2013–18 8.6%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 5: Middle East automotive manufacturing industry value forecast: $ billion, 2013–18
 SOURCE: MARKETLINE M A R K E T L I N E
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 Market volume forecast In 2018, the Middle Eastern automotive manufacturing industry is forecast to have a volume of 348.9 thousand units, an
 increase of 43.7% since 2013.
 The compound annual growth rate of the industry in the period 2013–18 is predicted to be 7.5%.
 Table 6: Middle East automotive manufacturing industry volume forecast: thousand units, 2013–18
 Year thousand units % Growth
 2013 242.8 (3.0%)
 2014 260.4 7.3%
 2015 278.9 7.1%
 2016 300.8 7.8%
 2017 323.3 7.5%
 2018 348.9 7.9%
 CAGR: 2013–18 7.5%
 SOURCE: MARKETLINE M A R K E T L I N E
 Figure 6: Middle East automotive manufacturing industry volume forecast: thousand units, 2013–18
 SOURCE: MARKETLINE M A R K E T L I N E
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 FIVE FORCES ANALYSIS
 The automotive manufacturing market will be analyzed taking manufacturers of cars, trucks and motorcycles as players.
 The key buyers will be taken as car, truck and motorcycle dealerships, and manufacturers of raw materials (steel,
 copper, aluminum, and various plastics) and ready made components as the key suppliers.
 Summary
 Figure 7: Forces driving competition in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 Sluggish industry performance in recent years, coupled with presence of strong incumbents, boosts the severity of
 rivalry.
 Buyer power in this industry is weakened by the high switching costs faced by dealerships and customer loyalty with
 respect to dominant brands.
 Amongst the suppliers there are providers of commodity items such as metals, and their power is boosted due to their
 large size, consolidation of the industry and the fact that automotive manufacturers account for only a small proportion of
 their revenues.
 For new entrants to the industry, setting up a production facility involves large capital outlay thus constituting a significant
 entry barrier and high fixed cost. Furthermore the global tightening of emission standards is ramping up costs further.
 Substitutes exist for manufacturers in the form of other companies' products being stocked by dealerships, but this is
 often negated by contractual agreements and difficulty of changing stock.
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 Buyer power
 Figure 8: Drivers of buyer power in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 Main buyers within this industry as a whole are dealerships. However, end-user pull-through is important. Dealerships
 tend to have exclusive contractual agreements with manufacturers, which need the dealers to act as distribution
 channels. However, dealerships are similarly also highly dependent on manufacturers, as the product is almost
 completely indispensable to them, which undermines buyer power somewhat.
 Buyers face a relatively high concentration of players, indicating a lower level of choice.
 There is a relatively large number of buyers within the industry which, coupled with a high level of product differentiation,
 weakens buyer power further. Dealers are forced to sell brands and models preferred by consumers, which also tends to
 reduce buyer power. It is also unlikely for dealers to integrate backwards into the manufacturers' operating area due to
 the different nature of the business, although it should be noted that many of the dealerships are examples of the
 manufacturer forward integrating.
 Overall, buyer power is assessed as moderate in this industry.
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 Supplier power
 Figure 9: Drivers of supplier power in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 Key inputs required by automotive manufacturers are typically commodity items, such as metals, and more differentiated
 inputs like fabricated components. These items are often produced by other companies rather than being manufactured
 in-house, although some of the larger players operate their own component production factories. When this is the case,
 reliance on third party suppliers is reduced and so supplier power is weakened.
 With fairly low differentiation of raw materials, there is often little to distinguish between suppliers, which reduces supplier
 power. However, the importance of high quality raw materials and components to manufacturers (particularly in relation
 to safety concerns) can increase supplier power.
 Globally, prices of primary raw materials (like steel and aluminum) have been fluctuating in the past few years, placing
 pressure on manufacturers' margins. The upstream competitive landscape is relatively fragmented, although recent
 consolidation in the steel industry could boost supplier power.
 Typical suppliers are likely to sell to a wide variety of manufacturing companies, with the automotive industry likely to be
 contributing only a small share of total supplier revenues. This further strengthens the position of suppliers.
 Overall, supplier power is moderate.
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 New entrants
 Figure 10: Factors influencing the likelihood of new entrants in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 Brand strength and reputation are highly important in the automotive manufacturing industry, and it is therefore quite
 difficult for new players to directly enter the country's market. In Egypt, local player GB Auto is a leading producer of
 automobiles, and manufactures a number of brands under license, such as Hyundai, Mazda and Geely cars; Bajaj
 motorcycles; and Volvo, Mitsubishi Fuso, Great Wall, Sino Truck, and YTO commercial vehicles. The strength of this
 particular player in terms of branding may serve to dissuade potential new entrants.
 In Saudi Arabia, local companies involved in joint ventures with large-scale international truck manufacturing companies,
 such as Isuzu, dominate production. Meanwhile, the very low number of significant players in the UAE means that new
 entrants may spy an opportunity to enter the industry.
 Due to the high fixed costs in automotive design and manufacture, as well as the economies of scale gained from mass
 production, new start-up companies are rare: the capital requirements for a manufacturing facility of feasible scale are
 simply too high. In addition to this, the global tightening of emission standards is ramping up costs further as vehicle
 redesigns are required to conform to new emissions laws. Such a trend can trigger the demand for newer, more
 economical engines, involving higher costs of R&D spending.
 In Egypt, lower import tariffs as the result of new trade commitments with other nations mean that imported vehicles are
 often preferred to locally manufactured ones. This serves to dissuade new entrants, but the government has stated that it
 does plan to stimulate the industry going forward, which may attract new entrants to an extent in the future. There is
 potential for new entrants within the Saudi Arabian car manufacturing industry: Jaguar Land Rover, owned by Tata
 Motors, is actively exploring the possibility of establishing a factory in Saudi Arabia.
 At present, only truck manufacturing is carried out in the UAE, although there is huge potential for prospective new
 entrants for other segments, especially regarding luxury vehicles. The increasing prevalence of high net worth individuals
 within the UAE mean that such production is attractive for new entrants that service the luxury market.
 In terms of commercial vehicle manufacturing in the UAE, which accounted for 100% of the industry in 2014, the
 likelihood of new entrants is also increased by planned improvements to the public transport sector in Abu Dhabi and
 Dubai. This has already attracted Ashok Leyland, a bus manufacturer, to set up a production facility in the UAE.
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 Overall, the likelihood of new entrants is assessed as moderate.
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 Threat of substitutes
 Figure 11: Factors influencing the threat of substitutes in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 The main substitutes threatening players in this industry are used vehicles. Dealerships, which sell both: new and used
 vehicles, are likely to have sold more of the latter during the global economic downturn as consumers avoid making
 expensive purchases, e.g. new cars. On the other hand, new emission standards, together with technological solutions,
 may lead to a situation where it may be more economical in the long run (e.g. in terms of tax, fuel costs etc.) to purchase
 a new vehicle.
 Alternative modes of transport also pose a threat of substitution. For public transport can be used by individual
 consumers, as opposed to having a personal vehicle; similarly, for businesses road or rail transport of goods is an
 alternative to owning a truck.
 However, in terms of the relationship between manufacturers and dealerships, there are fewer potential substitutes.
 Vehicle manufacturers should be wary of the possibility of dealerships agreeing to sell cars from rival manufacturers.
 Indeed, car manufacturers that have long-standing contractual agreements with loyal car dealerships will be better
 protected from this threat. However, those with short-term contracts or those where agreements are close to expiry are
 more vulnerable.
 It is, however, difficult for car dealers to switch between manufacturers, not least because of contractual agreements, but
 also because of the switching costs which would involve completely re-branding the showroom and physically removing
 existing stock and replacing it. In fact, new vehicle dealerships are generally franchises associated with only one
 manufacturer, which reduces this threat to some extent. Additionally, manufacturers can stipulate in contracts with
 dealers that only new vehicles may be sold, eliminating the threat posed by used cars.
 Overall, the threat of substitutes is moderate.
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 Degree of rivalry
 Figure 12: Drivers of degree of rivalry in the automotive manufacturing industry in Middle East, 2013
 SOURCE: MARKETLINE M A R K E T L I N E
 The Middle Eastern automotive manufacturing industry is dominated by a small number of large-scale companies. The
 large size of such companies intensifies rivalry, although their small number mitigates this to a degree.
 Rivalry is reduced slightly due to a degree of differentiation, with several different segments within the market, such as
 luxury and budget. For example, Toyota services the executive car market through its Lexus brand.
 However, due to the fact that companies operating in the UAE and Saudi Arabia are exclusively focused on truck
 production, rivalry is intensified as they suffer from a lack of diversification.
 Companies utilize a high level of design and marketing to promote their product, which increases costs and fosters
 strong rivalry.
 Sluggish industry growth serves to intensify competition.
 Overall the industry is assessed as moderate overall.
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 LEADING COMPANIES
 Daimler AG
 Table 7: Daimler AG: key facts
 Head office: Mercedesstrasse 137, 70327 Stuttgart, DEU
 Telephone: 49 711 17 0
 Fax: 49 711 17 22244
 Website: www.daimler.com
 Financial year-end: December
 Ticker: DAI
 Stock exchange: Stuttgart
 SOURCE: COMPANY WEBSITE M A R K E T L I N E
 Daimler is a German vehicle manufacturer offering a range of automobiles, trucks, vans and buses. The company also
 offers a choice of tailored automotive services and automotive financial services including financing, leasing, insurance,
 and fleet management. Daimler has production facilities in 19 countries and approximately 8,000 sales centers
 worldwide.
 The company operates through five business segments: Mercedes-Benz cars, Daimler trucks, Daimler financial services,
 Mercedes-Benz vans, and Daimler buses.
 The Mercedes-Benz cars segment offers a range of small cars and premium automobiles under the Mercedes-Benz
 brand. The segment also offers luxury sedans under the Maybach brand and small passenger vehicles under the smart
 brand. The segment operates 17 production sites in the US, China, France, Hungary, South Africa, India, Vietnam and
 Indonesia.
 The Daimler trucks segment manufactures and markets light, medium and heavy trucks for local and long-distance
 deliveries and construction sites. The segment also offers special vehicles for municipal applications, the energy sector
 and fire services. It manufactures and sells trucks and specialty vehicles under the brand names of Mercedes-Benz,
 Freightliner, Western Star, Fuso and BharatBenz. The segment also offers buses under the Thomas Built Buses and
 Fuso brands. The trucks segment operates 27 production facilities out of which 14 are in the NAFTA region (including 11
 in the US and three in Mexico), seven in Europe, three in Asia, two in South America and one in Africa. In addition, the
 company has a joint venture in China called Beijing Foton Daimler Automotive which produces trucks under the Auman
 brand. In Brazil the company also offers Mercedes-Benz Actros heavy-duty trucks and the medium-duty Accelo trucks.
 Daimler financial services offers a range of automobile-related financial services, including leasing, retail financing,
 dealer financing, commercial fleet management and insurance solutions. The segment also offers banking services and
 mobility services, operating in 40 countries. In addition, the segment holds a 45% interest in the Toll Collect consortium,
 which operates an electronic road-charging system for trucks above 12 tons on highways in Germany.
 Mercedes-Benz vans designs, manufactures, and sells medium- and heavy vans under the brand names of Mercedes-
 Benz and Freightliner. The company's product range comprises the Sprinter, Vito, Viano and Vario series. The segment
 has production facilities in seven locations, including Germany, Spain, the US, Argentina, as well as in China through the
 joint venture Fujian Benz Automotive and in France through a strategic alliance with Renault-Nissan. In addition, the
 Mercedes-Benz Sprinter Classic is produced under license by GAZ in Russia.
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 Daimler buses primarily sell complete buses in Europe under the Mercedes-Benz and Setra brand names. In addition,
 the segment manufactures and distributes bus chassis in Latin America, Africa and Asia. Its product portfolio includes
 city buses, coaches, intercity buses and bus chassis. The segment operates 13 production sites which are based out of
 Germany, France, Spain, Turkey, Argentina, Brazil and Mexico.
 Additionally, Daimler has an equity interest in the Airbus Group, one of the leading companies in the aerospace and
 defense industries.
 Key Metrics
 The company recorded revenues of $156,616 million in the fiscal year ending December 2013, an increase of 3.2%
 compared to fiscal 2012. Its net income was $11,575 million in fiscal 2013, compared to a net income of $9,067 million in
 the preceding year.
 Table 8: Daimler AG: key financials ($)
 $ million 2009 2010 2011 2012 2013
 Revenues 104,768.2 129,773.5 141,427.3 151,724.4 156,616.0
 Net income (loss) (3,504.5) 5,970.9 8,003.2 9,066.5 11,575.4
 Total assets 171,004.4 180,308.5 196,179.6 216,457.8 223,700.4
 Total liabilities 128,755.4 129,927.5 146,721.2 164,248.9 166,137.9
 Employees 256,407 260,100 271,370 275,087 274,616
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 9: Daimler AG: key financials (€)
 € million 2009 2010 2011 2012 2013
 Revenues 78,924.0 97,761.0 106,540.0 114,297.0 117,982.0
 Net income (loss) (2,640.0) 4,498.0 6,029.0 6,830.0 8,720.0
 Total assets 128,821.0 135,830.0 147,786.0 163,062.0 168,518.0
 Total liabilities 96,994.0 97,877.0 110,528.0 123,732.0 125,155.0
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Table 10: Daimler AG: key financial ratios
 Ratio 2009 2010 2011 2012 2013
 Profit margin (3.3%) 4.6% 5.7% 6.0% 7.4%
 Revenue growth (19.8%) 23.9% 9.0% 7.3% 3.2%
 Asset growth (2.6%) 5.4% 8.8% 10.3% 3.3%
 Liabilities growth (2.5%) 0.9% 12.9% 11.9% 1.2%
 Debt/asset ratio 75.3% 72.1% 74.8% 75.9% 74.3%
 Return on assets (2.0%) 3.4% 4.3% 4.4% 5.3%
 Revenue per employee $408,601 $498,937 $521,160 $551,550 $570,309
 Profit per employee ($13,668) $22,956 $29,492 $32,959 $42,151
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Figure 13: Daimler AG: revenues & profitability
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Figure 14: Daimler AG: assets & liabilities
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Nissan Motor Co., Ltd.
 Table 11: Nissan Motor Co., Ltd.: key facts
 Head office: 1-1 Takashima 1-chome, Nishi-ku, Yokohama-shi, Kanagawa 220 8686, JPN
 Telephone: 81 45 523 5523
 Fax: 81 45 523 5770
 Local office: Abdulmohsen Abdulaziz Al-Babtain Company, 4th Ring Road, Al-Rai,P.O. Box 2198, SAFAT 13022, KWT
 Telephone: 965 4737977
 Fax: 965 4723677
 Website: www.nissan-global.com
 Financial year-end: March
 Ticker: 7201
 Stock exchange: Tokyo
 SOURCE: COMPANY WEBSITE M A R K E T L I N E
 Nissan Motor Co., Ltd. and its subsidiaries are primarily engaged in the manufacturing and sale of automobiles, marine
 products and related parts. The group manufactures vehicles in 20 countries and offers its products and services in more
 than 160 countries worldwide. It operates in Japan, the US, Canada, Mexico, Australia, New Zealand, South Africa,
 Europe, Middle East, and Asia.
 The group partners with Renault for automobile manufacturing, sales and automotive financing. Renault holds a 43.4%
 stake in Nissan, while Nissan owns 15% of Renault shares. Renault Nissan manages the operations of RNPO (Renault-
 Nissan Purchasing Organization) and RNIS (Renault-Nissan Information Services).
 The group organizes its operations into two reportable segments: automobile and sales financing.
 Nissan's automobile segment is engaged in the manufacturing and sale of vehicles, marine products and related parts.
 The vehicle division manufactures passenger cars, zero emission vehicles, compacts, sedans, sports utility vehicles
 (SUVs), minivans, wagons, crossovers, pickups and light commercial vehicles. The group markets its passenger cars
 under the Nissan and Infiniti brand names, with Nissan manufacturing luxury cars under the Infiniti brand.
 The group's marine business offers motorboats, engines, pontoons, cleaning boats and cruisers. Some of the brands in
 the marine division include Sun Cruise, Wing Fisher, Suncat and Joyfisher.
 The group's sales financing segment provides financial products and services, including financing services of group
 companies, auto loans, car leasing and credit cards. These financial services are provided primarily in Japan and North
 America. The sales financing segment consists of Nissan Financial Services, Nissan Motor Acceptance Corporation, NR
 Finance Mexico SOFOM E.N.R, the sales finance operations of Nissan Canada and the sales finance operations of
 Dongfeng Motor.
 Key Metrics
 The company recorded revenues of $107,436 million in the fiscal year ending March 2014, an increase of 8.9%
 compared to fiscal 2013. Its net income was $3,987 million in fiscal 2014, compared to a net income of $3,510 million in
 the preceding year.
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 Table 12: Nissan Motor Co., Ltd.: key financials ($)
 $ million 2010 2011 2012 2013 2014
 Revenues 77,045.0 89,915.9 96,433.6 98,694.0 107,435.9
 Net income (loss) 434.5 3,271.7 3,499.4 3,509.7 3,987.2
 Total assets 104,692.2 110,040.9 113,478.0 131,240.9 150,695.9
 Total liabilities 73,790.3 76,487.8 78,118.8 89,486.3 102,817.2
 Employees 151,698 155,099 157,365 160,530 147,939
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 13: Nissan Motor Co., Ltd.: key financials (¥)
 ¥ million 2010 2011 2012 2013 2014
 Revenues 7,517,277.0 8,773,093.0 9,409,026.0 9,629,574.0 10,482,520.0
 Net income (loss) 42,390.0 319,221.0 341,433.0 342,446.0 389,034.0
 Total assets 10,214,820.0 10,736,693.0 11,072,053.0 12,805,170.0 14,703,403.0
 Total liabilities 7,199,715.0 7,462,910.0 7,622,056.0 8,731,177.0 10,031,875.0
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 14: Nissan Motor Co., Ltd.: key financial ratios
 Ratio 2010 2011 2012 2013 2014
 Profit margin 0.6% 3.6% 3.6% 3.6% 3.7%
 Revenue growth (10.9%) 16.7% 7.2% 2.3% 8.9%
 Asset growth (0.2%) 5.1% 3.1% 15.7% 14.8%
 Liabilities growth (5.4%) 3.7% 2.1% 14.6% 14.9%
 Debt/asset ratio 70.5% 69.5% 68.8% 68.2% 68.2%
 Return on assets 0.4% 3.0% 3.1% 2.9% 2.8%
 Revenue per employee $507,884 $579,732 $612,802 $614,801 $726,218
 Profit per employee $2,864 $21,094 $22,237 $21,863 $26,952
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Figure 15: Nissan Motor Co., Ltd.: revenues & profitability
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Figure 16: Nissan Motor Co., Ltd.: assets & liabilities
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Toyota Motor Corporation
 Table 15: Toyota Motor Corporation: key facts
 Head office: 1 Toyota-cho, Toyota City, Aichi Prefecture 471 8571, JPN
 Telephone: 81 565 28 2121
 Fax: 81 565 23 5721
 Website: www.toyota.co.jp
 Financial year-end: March
 Ticker: TM, TYT, 7203
 Stock exchange: New York, London, Tokyo
 SOURCE: COMPANY WEBSITE M A R K E T L I N E
 Toyota is one of the largest automobile manufacturers in the world. The company is engaged in the design, manufacture,
 assembly and sale of passenger cars, minivans and commercial vehicles such as trucks and related parts and
 accessories throughout the world. It also provides financing, vehicle and equipment leasing, and certain other financial
 services primarily to its dealers and their customers to support the sales of vehicles and other products manufactured by
 Toyota.
 The company and its affiliates produce automobiles and related parts and components through more than 50
 manufacturing companies in 27 countries and regions besides Japan. Toyota sells its vehicles through approximately
 170 distributors in more than 170 countries and regions.
 Toyota operates through three business segments: automotive, financial services, and other activities.
 Toyota's automotive operations include the design, manufacture, assembly and sale of passenger cars, minivans and
 commercial vehicles such as trucks and related parts and accessories. The company's subsidiary, Daihatsu Motor,
 manufactures mini-vehicles, passenger vehicles, commercial vehicles and auto parts. Another subsidiary, Hino Motors,
 produces and sells commercial vehicles such as trucks and buses. Toyota also manufactures automotive parts,
 components and accessories for its own use and for sale to others.
 Toyota's product line-up includes subcompact and compact cars, mini-vehicles, mid-size, luxury, sports and specialty
 cars, recreational and sport-utility vehicles (SUVs), pickup trucks, minivans, trucks and buses.
 Toyota offers hybrid cars under the brand name Prius. The company's subcompact and compact cars include the four-
 door Corolla sedan. Its other brands under this category include Yaris, Vitz, iQ, Passo, Ractis, and Etios. The company's
 mid-size models include the Camry. Toyota's other mid-size models include REIZ, Avensis, and Mark X.
 In North America, Europe, Japan and other regions, Toyota's luxury lineup consists primarily of vehicles sold under the
 Lexus brand name. Lexus passenger car models include the LS, the GS, the ES, the HS, the IS, the CT, and the LFA.
 Lexus models also include the LX, the GX, and the RX sold as luxury SUVs in the US. In addition, the company sells the
 Century limousine in Japan.
 In the sports and specialty segment, the company sells the Scion tC, a sports model with a front-mounted engine and
 rear-wheel drive. Toyota also offers the Lexus LFA brand as the high-performance sports model. In North America, the
 company offers SUVs under the brand names of Sequoia, 4Runner, RAV4, Highlander, FJ Cruiser and Land Cruiser,
 and pickup trucks under the brand names of Tacoma and Tundra. Toyota's other brands include Hilux and Venza.
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 Toyota offers minivans and cabwagons under the brand names of Alphard, Vellfire, Corolla Verso, Wish, Hiace, Regius
 Ace, Estima, Noah, Voxy, Sienta, Isis, and Sienna. Hino Motors' product lineup includes large trucks with a gross vehicle
 weight of over 11 tons, medium trucks with a gross vehicle weight of between five and 11 tons, and small trucks with a
 gross vehicle weight of up to five tons. Its bus lineup includes medium to large buses used primarily as tour buses and
 public buses, small buses and micro-buses.
 Toyota's financial services operations are handled by Toyota Financial Services (TFSC), a wholly-owned subsidiary of
 the company. Toyota currently operates financial services companies in 34 countries and regions, which support its
 automotive operations globally. The segment primarily provides financing to dealers and their customers for the
 purchase or lease of Toyota vehicles. TFSC also provide retail leasing through the purchase of lease contracts
 originated by Toyota dealers. The segment also provides retail financing, retail leasing, wholesale financing, insurance,
 credit card services.
 The company's all other business segment includes the design and manufacture of prefabricated housing, information
 technology related businesses, including an e-commerce marketplace called GAZOO.com.
 Key Metrics
 The company recorded revenues of $263,318 million in the fiscal year ending March 2014, an increase of 16.4%
 compared to fiscal 2013. Its net income was $18,685 million in fiscal 2014, compared to a net income of $9,861 million in
 the preceding year.
 Table 16: Toyota Motor Corporation: key financials ($)
 $ million 2010 2011 2012 2013 2014
 Revenues 194,229.5 194,667.3 190,464.8 226,137.1 263,318.0
 Net income (loss) 2,146.7 4,183.5 2,906.2 9,861.3 18,685.2
 Total assets 311,051.4 305,607.9 314,143.3 363,670.4 424,694.8
 Total liabilities 199,024.7 193,688.0 200,722.4 232,760.7 268,714.6
 Employees 320,590 320,590 317,716 333,498 338,875
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 17: Toyota Motor Corporation: key financials (¥)
 ¥ million 2010 2011 2012 2013 2014
 Revenues 18,950,973.0 18,993,688.0 18,583,653.0 22,064,192.0 25,691,940.0
 Net income (loss) 209,456.0 408,183.0 283,559.0 962,163.0 1,823,119.0
 Total assets 30,349,287.0 29,818,166.0 30,650,965.0 35,483,317.0 41,437,473.0
 Total liabilities 19,418,844.0 18,898,142.0 19,584,487.0 22,710,461.0 26,218,486.0
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Table 18: Toyota Motor Corporation: key financial ratios
 Ratio 2010 2011 2012 2013 2014
 Profit margin 1.1% 2.1% 1.5% 4.4% 7.1%
 Revenue growth (7.7%) 0.2% (2.2%) 18.7% 16.4%
 Asset growth 4.4% (1.8%) 2.8% 15.8% 16.8%
 Liabilities growth 2.2% (2.7%) 3.6% 16.0% 15.4%
 Debt/asset ratio 64.0% 63.4% 63.9% 64.0% 63.3%
 Return on assets 0.7% 1.4% 0.9% 2.9% 4.7%
 Revenue per employee $605,850 $607,216 $599,481 $678,076 $777,036
 Profit per employee $6,696 $13,049 $9,147 $29,569 $55,139
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Figure 17: Toyota Motor Corporation: revenues & profitability
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Figure 18: Toyota Motor Corporation: assets & liabilities
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 Volkswagen AG
 Table 19: Volkswagen AG: key facts
 Head office: Brieffach 1848 2, 38436 Wolfsburg, DEU
 Telephone: 49 5361 9 0
 Fax: 49 5361 9 2828 2
 Website: www.volkswagenag.com
 Financial year-end: December
 Ticker: VOW
 Stock exchange: Frankfurt
 SOURCE: COMPANY WEBSITE M A R K E T L I N E
 Volkswagen AG, the parent company of the Volkswagen Group, manufactures passenger and commercial vehicles. The
 group is also active in other fields of business including the manufacturing of large-bore diesel engines for marine and
 stationary applications, turbochargers, compressors and chemical reactors. It has 102 production plants in 19 European
 countries and eight countries in the Americas, Asia and Africa. Volkswagen sells its vehicles in more than 153 countries.
 The group operates through four business segments: passenger cars and light commercial vehicles, trucks and buses,
 financial services, and power engineering.
 The passenger cars and light commercial vehicles segment is engaged in the development of vehicles and engines,
 production and sale of passenger cars and commercial vehicles, and the genuine parts business. The group sells its
 vehicles under various brands, including: Volkswagen, Audi, Porsche, SEAT, Skoda, Bentley, Bugatti, Lamborghini, and
 Volkswagen Commercial Vehicles. Each brand operates as an independent entity in the market. In FY2013, the group
 produced 9,727,848 vehicles which included 5,924,000 Volkswagen passenger vehicles, 1,607,506 Audi vehicles,
 932,067 Skoda vehicles, 352,824 SEAT vehicles, 10,876 Bentley vehicles, 165,808 Porsche vehicles, 82,854 Scania
 vehicles, 141,211 MAN vehicles (including 125,423 trucks and 15,788 buses) and 510,847 Volkswagen commercial
 vehicles. In the commercial vehicle sector, the group offers buses, pick-ups and heavy trucks. It also includes the Ducati
 motorcycle business.
 Volkswagen's trucks and buses segment include the operations of the Scania and MAN brands. The segment is primarily
 engaged in the development, production and sale of heavy commercial vehicles and buses, as well as its related
 genuine parts business and services.
 The Volkswagen financial services segment comprises dealer and customer financing, leasing, banking and insurance
 activities, as well as fleet management. The segment co-ordinates the global financial services activities of Volkswagen
 (excluding Scania and MAN brands) and the Porsche brands, as well as the financial services business of Porsche
 Holding Salzburg. The principal companies in this segment include: Volkswagen Bank, Volkswagen Leasing in Europe,
 and VW CREDIT in North America.
 The group's power engineering segment is engaged in the development and production of large-bore diesel engines,
 turbo compressors, industrial turbines and chemical reactor systems as well as the production of gear units, propulsion
 components and testing systems.
 Key Metrics
 The company recorded revenues of $261,518 million in the fiscal year ending December 2013, an increase of 2.2%
 compared to fiscal 2012. Its net income was $12,140 million in fiscal 2013, compared to a net income of $29,046 million
 in the preceding year.
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 Table 20: Volkswagen AG: key financials ($)
 $ million 2009 2010 2011 2012 2013
 Revenues 139,631.2 168,421.1 211,513.0 255,769.1 261,518.3
 Net income (loss) 1,274.4 9,073.2 20,454.8 29,046.1 12,139.6
 Total assets 235,196.2 264,685.7 336,677.6 410,871.9 430,538.2
 Total liabilities 185,509.5 200,022.6 252,577.9 302,027.0 311,017.9
 Employees 329,423 399,381 501,956 549,763 563,066
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 21: Volkswagen AG: key financials (€)
 € million 2009 2010 2011 2012 2013
 Revenues 105,187.0 126,875.0 159,337.0 192,676.0 197,007.0
 Net income (loss) 960.0 6,835.0 15,409.0 21,881.0 9,145.0
 Total assets 177,178.0 199,393.0 253,626.0 309,518.0 324,333.0
 Total liabilities 139,748.0 150,681.0 190,272.0 227,523.0 234,296.0
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Table 22: Volkswagen AG: key financial ratios
 Ratio 2009 2010 2011 2012 2013
 Profit margin 0.9% 5.4% 9.7% 11.4% 4.6%
 Revenue growth (7.6%) 20.6% 25.6% 20.9% 2.2%
 Asset growth 5.5% 12.5% 27.2% 22.0% 4.8%
 Liabilities growth 7.1% 7.8% 26.3% 19.6% 3.0%
 Debt/asset ratio 78.9% 75.6% 75.0% 73.5% 72.2%
 Return on assets 0.6% 3.6% 6.8% 7.8% 2.9%
 Revenue per employee $423,866 $421,705 $421,378 $465,235 $464,454
 Profit per employee $3,868 $22,718 $40,750 $52,834 $21,560
 SOURCE: COMPANY FILINGS M A R K E T L I N E

Page 35
                        

Middle East - Automotive Manufacturing 0207 - 2606 - 2013
 © MARKETLINE THIS PROFILE IS A LICENSED PRODUCT AND IS NOT TO BE PHOTOCOPIED Page | 35
 Figure 19: Volkswagen AG: revenues & profitability
 SOURCE: COMPANY FILINGS M A R K E T L I N E
 Figure 20: Volkswagen AG: assets & liabilities
 SOURCE: COMPANY FILINGS M A R K E T L I N E
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 APPENDIX
 Methodology MarketLine Industry Profiles draw on extensive primary and secondary research, all aggregated, analyzed, cross-
 checked and presented in a consistent and accessible style.
 Review of in-house databases – Created using 250,000+ industry interviews and consumer surveys and supported by
 analysis from industry experts using highly complex modeling & forecasting tools, MarketLine’s in-house databases
 provide the foundation for all related industry profiles
 Preparatory research – We also maintain extensive in-house databases of news, analyst commentary, company
 profiles and macroeconomic & demographic information, which enable our researchers to build an accurate market
 overview
 Definitions – Market definitions are standardized to allow comparison from country to country. The parameters of each
 definition are carefully reviewed at the start of the research process to ensure they match the requirements of both the
 market and our clients
 Extensive secondary research activities ensure we are always fully up-to-date with the latest industry events and
 trends
 MarketLine aggregates and analyzes a number of secondary information sources, including:
 - National/Governmental statistics
 - International data (official international sources)
 - National and International trade associations
 - Broker and analyst reports
 - Company Annual Reports
 - Business information libraries and databases
 Modeling & forecasting tools – MarketLine has developed powerful tools that allow quantitative and qualitative data to
 be combined with related macroeconomic and demographic drivers to create market models and forecasts, which can
 then be refined according to specific competitive, regulatory and demand-related factors
 Continuous quality control ensures that our processes and profiles remain focused, accurate and up-to-date
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 Industry associations
 National Association of Automobile Manufacturers of South Africa
 1st Floor, Nedbank Plaza, cnr. Church & Beatrix streets, Pretoria 0002, ZAF
 Tel.: 27 (0) 12 323 2980
 Fax: 27 (0)12 326 3232
 www.naamsa.co.za
 Egyptian Automobile Manufacturers Association (EAMA) 131, El Tahrier Street Dokki, Giza, EGY
 Tel.: 202 333 55 245
 Fax: 202 333 77 872
 Related MarketLine research
 Industry Profile
 Global Automotive Manufacturing
 Automotive Manufacturing in the Middle East
 Automotive Manufacturing in Asia-Pacific
 Automotive Manufacturing in Europe
 Automotive Manufacturing in South Africa

Page 38
                        

MarketLine | John Carpenter House, John Carpenter Street | London, United Kingdom, EC4Y 0AN T: +44(0)203 377 3042, F: +44 (0) 870 134 4371 E: [email protected]



						
LOAD MORE                    

                                    


                
                    
                    
                                        
                

                

                        


                    

                                                    
                                MARKETLINE - MGEX

                            

                                                    
                                Dr. GSK - Automotive Manufacturing Process

                            

                                                    
                                Automotive Manufacturing Solutions

                            

                                                    
                                Manufacturing System Design of Automotive Bumper Manufacturing

                            

                                                    
                                Procurement Processes in Automotive Manufacturing

                            

                                                    
                                Marketline (English)

                            

                                                    
                                Automotive Manufacturing Machinery

                            

                                                    
                                WFI Sensors for Automotive Manufacturing

                            

                                                    
                                Automotive Manufacturing – Communication Systems for Shop …€¦ · Automotive Manufacturing – Communication Systems for Shop Floor Application . 2 Automotive Manufacturing

                            

                                                    
                                MARKETline products

                            

                                                    
                                IN-DEMAND AUTOMOTIVE MANUFACTURING COMPETENCIES - …

                            

                                                    
                                Automotive and Manufacturing

                            

                                                    
                                Manufacturing System Design of Automotive Bumper Manufacturingww.systemdesignllc.com/pdf/paper10.pdf · Manufacturing System Design of Automotive Bumper Manufacturing ... of as an

                            

                                                    
                                Automotive Manufacturing in the UK

                            

                                                    
                                Barrick marketline

                            

                                                    
                                Basic Search and Fulltext Access from Marketline Advantage ... · Marketline Adva ntage 0-9 A B Results Marketline advantage [electronic resource]. London : MarketLine 0010-2012 Resources

                            

                                                    
                                ADDITIVE MANUFACTURING FOR AUTOMOTIVE

                            

                                                    
                                AUTOMOTIVE MANUFACTURING TECHNOLOGY

                            

                                                    
                                Successful CCA Registration (Manufacturing/Automotive)

                            

                                                    
                                Guide marketline

                            

                                                    
                                HUMIDIFICATION IN AUTOMOTIVE MANUFACTURING · HUMIDIFICATION IN AUTOMOTIVE MANUFACTURING Humidification and Evaporative Cooling i0522-73 Condair Automotive brochure AW.qxp_Layout

                            

                                                    
                                Automotive Manufacturing Labeling - Posdata

                            

                                                    
                                Report Title. Arial Bold. 40pt - Marketline€¦ · Web viewThe MarketLine Research team can be contacted at [email protected]. About MarketLine At MarketLine, we deliver accurate,

                            

                                                    
                                MarketLine Advantage · MarketLine is the solution. ‘’”I just want to reiterate how important MarketLine is to us here at the University of Texas at Austin. MarketLine has become

                            

                                                    
                                APRC Canadian Automotive Manufacturing … APRC Canadian Automotive Manufacturing Industry Profile 2014 The recovery of the automotive parts manufacturing industry varies considerably

                            

                                                    
                                INDIA AUTOMOTIVE & MOTORCYCLE PARTS MANUFACTURING … · India Automotive & Motorcycle Parts Manufacturing Summit July 16-17, 2019 Pune, Maharashtra, India India Automotive & Motorcycle

                            

                                                    
                                TECHNICIAN AUTOMOTIVE MANUFACTURING

                            

                                                    
                                Automotive Manufacturing Industry Snapshot

                            

                                                    
                                AUTOMOTIVE MANUFACTURING & DISTRIBUTION PRACTICE/media/Files/us-files/insights/brochur… · AUTOMOTIVE MANUFACTURING & DISTRIBUTION PRACTICE FTI Consulting, Inc. 3 a The automotive

                            

                                                    
                                Driving Productivity for Automotive Manufacturing

                            

                                                    
                                AUM Automotive Manufacturing · Assessment Requirements for AUMFMM001 Reduce cycle time in automotive manufacturing work processes.....270 AUMFMM002 Reduce waste in automotive manufacturing

                            

                                                    
                                ABB MARKETLINE MARKETLINE

                            

                                                    
                                AUTOMOTIVE ORIGINAL ADVANCED MANUFACTURING …

                            

                                                    
                                Automotive Electronic Manufacturing: PCB Fabrication

                            

                                                    
                                MarketLine Advantage Brochure

                            

                        
                    

                                    

            

        

    

















    
        
            
                	About us
	Contact us
	Term
	DMCA
	Privacy Policy



                	English
	Français
	Español
	Deutsch


            

        

        
            
                Copyright © 2022 VDOKUMENTS

            

                            
                    	
	


                

                    

    









    


