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 Jenda Perla, Online Marketing Specialist
 LINKEDIN AS AN HR TOOL
 American Chamber of Commerce, 5. 5. 2015
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 ABOUT ME
 Jenda Perla
 Online Marketing Specialist in Y Soft
 More than 6 years in digital and social media
 marketing
 IBM, Plzeňský Prazdroj, Garnier, and others
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 LINKEDIN IN CZECH REPUBLIC
 About 700 000 users and growing
 Larger cities
 University education
 Only few people use LinkedIn on daily basis
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 ENTITIES ON LINKEDIN
 Personal profileConnected with real person
 Looks like a digital CV
 Company PageWith more possible Product Pages
 Info about company and possibility to share own content
 GroupDiscussion between user profiles on described topic
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 POSSIBILITIES ON LINKEDIN PAGE
 You can add the Job positions
 You can post content as a Company PageUsers can follow your company
 Your employees can connect Company Page with the field
 Company in Position’s information on their profileEverybody on LinkedIn can see how he/she is personally connected
 with your employees
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 HOW TO CONNECT COMPANY AND PROFILE
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 CREATING COMPANY PAGE
 Create at https://www.linkedin.com/company/add/show
 You need a company name and your company email
 Fill the About text
 Communicate it internally – educate people how they can
 promote your page to their contacts – sharing and connecting
 https://www.linkedin.com/company/add/show
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 CONTENT
 You need to have content plan before you start Company Page
 If your marketing department uses other social media, they
 probably have some planning tool
 You don’t need to post every day
 But think about the sharing strategyYour employees
 Posting to relevant groups
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 CONTENT
 Don’t post what you consider important
 Post what your followers consider interesting
 Present your company, interesting projects and people, do not
 talk only about employee benefits
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 EXAMPLE OF A GREAT CONTENT
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 COURT OF MORAVIA
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 COURT OF MORAVIA
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 YOUR COMPANY PAGE
 What would you post on your LinkedIn Page?
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 TIPS FROM LINKEDIN
 https://business.linkedin.com/marketing-solutions/company-
 pages/best-practices
 You will probably not use targeting in Czech Republic, but other
 advices are good also for our market
 For example: Always include some rich media – images result
 to 98 % higher comment rate and videos result to 75 % higher
 share rate
 https://business.linkedin.com/marketing-solutions/company-pages/best-practices
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 HOW TO BE ACTIVE IN GROUPS
 You have to use the personal accountsWho will communicate in the name of company?
 Quality of the content is crucialYou don’t have to share every post
 Relevancy of the group is important tooMake the research and establish the right type of content for each
 relevant group together with the right person for sharing to this group
 Don’t only post your posts but also comment others
 Don’t be a spammer
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 HOW TO ESTABLISH AND MANAGE GROUP
 Create at https://www.linkedin.com/createGroup?displayCreate
 You need more information about the group and its topic and
 goal
 Auto-Join / Request to Join Groups
 The manager of the Group is the most important person
 You have to stand the content from others
 https://www.linkedin.com/createGroup?displayCreate
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 WHAT TO HAVE THE GROUP ABOUT?
 Company group versus topic group?Company group is better for communication with customers
 Topic group can create bigger interest in general
 How open are you prepare to be?
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 EXAMPLE OF SUCCESSFUL GROUP
 IBM had a LinkedIn group for assistants of CEOs of big
 companies. The goal was to “have a relationships with
 gatekeepers”. The content was about things not connected with
 IBM business, but about advices for their job.
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 EXAMPLE OF SUCCESSFUL GROUP
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 EXAMPLE OF SUCCESSFUL GROUP
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 YOUR LINKEDIN GROUPS
 What should be your LinkedIn group about?
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 SUMMARY
 Think about your content and your audience first
 Include your employees
 Be open
 Don’t be afraid of direct communication
 Let people work also with their content
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 Visit us on www.ysoft.com
 Jenda Perla, Online Marketing Specialist
 THANK YOU
 www.linkedin.com/in/jendaperla
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