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Speakers Include
 Speakers From
 • VP, Global Clinical Science & Operations, GlaxoSmithKline
 • Global Head, HEOR, Allergan
 • Senior Director, Vaccines Clinical Research, Pfizer
 • Head of Biomedical Informatics, AstraZeneca
 • Head of Data Science, Roche
 • Senior Data Scientist, Scientific Information Management, Merck
 • Head of Patient Adherence & Engagement, Amgen
 • Associate Director, Advanced Analytics, Berg
 • Senior Director, Data Strategy & Acquisition, Genentech
 • Therapeutic Area Epidemiology Lead, Bristol-Myers Squibb
 • Senior Leader, Global Medical Affairs - Neuroscience, AstraZeneca
 More speakers are added daily - be sure to check the website for regular updates!
 https://theinnovationenterprise.com/summits/big-data-analytics-for-pharma-summit-philadelphia-November-2015/speakers
 https://theinnovationenterprise.com/summits/big-data-analytics-for-pharma-summit-philadelphia-November-2015/speakers
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Who Will You Meet There is no question that IE. provides the gold standard events in the industry and will connect you with the decision makers of the big data field. You will be meeting senior-level executives from both major corporations and innovative small and medium-sized companies.
 Job Title Of Attendees
 President /Principal
 SVP/VP
 C-Level
 Snr. Director /Director
 Global Head / Head
 Snr. Manager /Manager
 Academic (1%)
 78%
 Company Size Of Attendees
 8%
 11%
 25%56%
 1000+ Employees300-999 Employees50-299 EmployeesLess than 49 Employees
 81% Attendees are
 companies with at least 300 employees
 3%
 21%
 12%
 42%
 13%
 8%
 Attendees are at Director level or above
 Previous Delegates Include • Vice President, Biostatistics, Otsuka
 • Senior Director, CSL Behring
 • Group Head of Data Management, Novartis
 • Head of Business Analytics, AstraZeneca
 • Chief Privacy Officer, Pfizer
 • Vice President, Business Intelligence, Abbvie
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The Big Data & Analytics for Pharma Summit brings together thought leaders and decision makers from the pharmaceutical industry for an event acclaimed for its balanced agenda, interactive sessions, high-level speakers and unparalleled networking opportunities. As many organizations are now gathering more data on patients than ever before, they are able to achieve a 360 degree view on the market and view patterns in their data. This presents both a challenge and an opportunity as organizations must gain actionable results in order to compete and succeed.
 Bringing together the leaders and innovators from within the industry, this event will focus on the challenges specific to pharmaceutical companies in areas of R&D, drug development and pharmacovigilance, as well as the benefits of using analytics and analysis in a rapidly-evolving market which places ever greater focus upon patient-centricity. Illustrated with case studies as well as informative panels and breakout sessions, this summit promises to be the must-attend Pharma event for data scientists, system designers, medical officers and business strategy leaders alike.
 About the Summit
 Speaker Information
 Julian Jenkins is Vice President, Global Clinical Science & Operations, and leader of the Digital Platform Performance Unit at GSK.
 more at: https://theinnovationenterprise.com/summits/big-data-analytics-for-pharma-summit-philadelphia-November-2015/speakers#sthash.NN9Le1Lu.dpuf
 The digital PPU team are focused on harnessing digital technologies and platforms to transform the way clinical trials are conducted in Pharma R&D. He has a PhD from Nottingham University Medical School in the UK. - See
 Julian Jenkins VP, Global Clinical Science Operations GlaxoSmithKline
 Get Connected! Explore Big Data & Analytics for Pharma Content:
 “Like” us on Facebook!
 Use the hashtag #DataPharma and join the conversation on Twitter!
 Nina Mian Head of Biomedical Informatics AstraZeneca
 Nina Mian, in her role as Head of Bioinformatics, works within AstraZeneca's Advanced Analytics Center. She works primarily on initiatives centred around creating patient-centred insights, utilizing visualization methods and advanced analytical tools to improve drug development decision-making.
 She originally hails from the UK, completing her MSc in Bioinformatics at the University of Manchester and her MBA at Manchester Business School.
 https://www.facebook.com/pages/IE-Innovation-Enterprise/110017192431042
 http://www.twitter.com
 https://www.facebook.com/pages/IE-Innovation-Enterprise/110017192431042
 http://www.twitter.com
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Speaker Information
 Dr. Cai received his Ph.D. in Molecular Biology from Cornell University and a Master’s degree in Biomedical Informatics from Columbia University. He started his pharmaceutical career at Roche as a bioinformatics scientist, and has since worked in many scientific and management roles responsible for various aspects of informatics support in drug discovery and development, e.g., genomic data analysis, algorithm development, enterprise system development, Next-generation sequencing, text analytics and data mining.
 Since 2013 Dr. Cai played a leading role in the establishment of Data Science capabilities at the new Roche Innovation Center in New York. His group currently provides broad Data Science services including data management, analytics and biological data interpretation that enable clinical researchers and translational scientists to make data-driven decisions.
 James Cai Head of Data Science Biogen Idec
 Shailja Dixit Global Head of HEOR Allergan
 Shailja is an accomplished healthcare executive and has 15+ years of industry experience. She has served in variety of leadership role & has a 360 degree understanding of healthcare industry having worked in different industries within Healthcare.
 In her current role, she is responsible for leading Global Health economic & outcomes team at Actavis across entire portfolio. She has been instrumental in laying foundation for new HEOR & Value model, collaborative research with academia & stakeholder engagement strategies. Shailja has led successful Global launches and has led the teams responsible for “end to end “evidence development to support market access & reimbursement.
 Karthik Chidambaram Senior Director, Data Strategy Genentech
 Karthik Chidambaram has high-end expertise in conduct and interpretation of secondary data analysis in the pharmaceutical/ biotechnology industry. In his current position, Karthik is responsible for setting the data strategy supporting incentive comp, secondary analytics, sales force targeting and segmentation, promotional response modeling etc.
 Prior to Genentech, Karthik has spent 9 years with Cognizant as a practice leader for the SAS center of excellence, providing strategic consulting services, supporting the analytics, data reporting, and data management needs of senior leadership in top Bio-Pharma, including - Amgen, Roche, Genentech, Astrazeneca, J&J and Novartis. Karthik holds a Bachelors in Mechanical Engineering from Bharathiar University, Masters in Software Engineering from BITS-Pilani and MBA from Colorado State University.
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Speaker Information
 Bing Cai has been using large EHR databases and claims databases for pharmacoepidemiology research for over 15 years. Besides the quantitative modeling lead and epidemiologist position at Pfizer, he is an adjunct scholar of epidemiology in Perelman School of Medicine of University of Pennsylvania. He has coauthored publications on virology, epidemiology, biostatistics, and database research methods. Prior to joining Pfizer, he was a visiting fellow of Centers for Disease Control (CDC) and a senior epidemiologist at Merck. He received his master degree of epidemiology and biostatistics from McGill University and PhD in biostatistics from University
 Real World Data Usage for Epidemiology
 Epidemiology studies using electronic healthcare data often define the presence or absence of binary clinical outcomes by using algorithms with imperfect specificity, sensitivity, and positive predictive value. This results in misclassification and bias in study results. This presentation will describe a new method called probabilistic outcome definition (POD) that uses estimated probability of clinical outcomes with multiple potential algorithms and then uses multiple imputation to make valid inferences about the risk ratio or other epidemiologic parameters of interest. This is an example showing importance of methodological research to improve validity of analysis of real world data.
 Bing Cai Senior Director, Vaccines Clinical Research Pfizer
 Usman Iqbal MD, MPH, MBA Sr. Leader, Global Medical Affairs AstraZeneca
 Big Data Design & Application: Implications for clinical-commercial decision support
 The presentation will focus on having a complete understanding of the patient journey in the light of impending focus on patient centricity across both R&D and commercial platforms, along with advancement in health informatics and real world evidence (RWE) databases. Stakeholders’ ability to accurately map the patient journey through big data analytics can identify real gaps in care, unlock opportunities for improving health care quality/patient outcomes and transform the way we approach patient engagement.
 Several cases study examples will be presented through the lens of Big Data that have allowed companies to uncover unmet needs, spot growth opportunities, inform trial design, and differentiate their products in terms of competitive positioning.
 Usman Iqbal is a Senior Medical Affairs Leader at AstraZeneca,. Usman has 12+ years of diverse experience spanning clinical medicine, health policy & management, R&D/Med AFF, Health Economics & Outcomes Research (HEOR) across academia and biopharmaceutical. His experience spans a number of different therapeutic areas including Oncology, as former Head of Sanofi Oncology, Global Evidence & Value Development (GEVD). As part of both R&D and Med Affairs in different roles, Usman has been responsible for Portfolio Prioritizations, Integrated Medical Affairs Planning, and End-to-End Evidence generation based on Stakeholder engagement (Patient, Provider, Payer), Market insights and Relative Medical Value Assessment Platforms. Usman was based at Boston University Health Outcomes Technology Group as a senior research fellow and served as a research consultant for Veterans Affairs Pharmacy Benefit Management (VA-PBM), the Centers for Medicare &, Medicaid Services (CMS), the Agency for Healthcare Research and Quality (AHRQ), and the National Committee for Quality Assurance (NCQA). Usman has authored more than 50 publications and his research experience encompasses patient & physician evaluations in BIG Data with a specific focus on comparative effectiveness, disease management, physician profiling, patient-centred outcomes and access solutions.
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Jyoti Shah is a Senior Data Scientist within Scientific Information Management at Merck. She has a Master’s in Biomedical Engineering from UT Southwestern Medical Center in Dallas, Texas, specializing in computational biology.
 During her 9 years at Merck, she has led several bioinformatics projects including drug-target-disease networks, genomic sequencing analyses etc. Some of her recent projects involve information flow modeling, mining data from social-media platforms/wearables, improving data interoperability with crowd-sourcing technology as well as utilizing mobile health technologies to improve current clinical trial paradigms. Jyoti is interested in learning how technology can be applied to improve data and eventually drug discovery.
 Jyoti Shah Senior Data Scientist Merck
 Speaker Information
 Doug Kou Associate Professor, Cancer Systems Biology & Precision Medicine Cornell University
 Douglas Kou is currently working as a Senior Director at Bristol-Myers Squibb, where his responsibilities includes clinical development support, safety monitoring and evaluation, real world data analytics, and primary data collection.
 He also acts as an Adjunct Assistant Professor at the Case Western Reserve University, in the School of Medicine, where he undertakes Outcome Evaluation and Public Health Policy Research.
 Real World Data in Clinical Trials
 Real world data and insight can be leveraged to address a wide range of research questions in variety of settings. It is often utilized for purposes that are beyond the original intent of these databases. The goal of this presentation is to review the capability of several real world data sources and to demonstrate how real world insight can be incorporated into all phases of a clinical development program. This presentation will also share some lessons learned from some of the rare disease development
 Sara Church Head of Patient Adherence & Engagement Amgen
 In her role as Head of Patient Adherence & Engagement, Sara is responsible for the global leadership of design, development and commercialization of regulated devices, software products, algorithms and digital enabled solutions.
 Much of the work she does has a focus on personalized engagement, to improve patient outcomes, customer experience and value.
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The Information
 For larger groups or special requests contact Hayley +1 (415) 692 5378 by calling or email [email protected]. Team discounts are applicable at the point of registration only.
 Group Discount Offers 3 Silver Passes: $3000 ($1000 per attendee) 5 Silver Passes: $4500 ($900 per attendee) 3 Gold Passes: $3900 ($1300 per attendee) 5 Gold Passes: $6000 ($1200 per attendee) 3 Diamond Passes: $4500 ($1500 per attendee) 5 Diamond Passes: $7000 ($1400 per attendee)
 Big Data & Analytics for Pharma Summit Date: November 3 & 4, 2015 Location: Philadelphia, PA Venue: The Rittenhouse Hotel Accommodation: http://bit.ly/1HTXw9Q
 F TI L
 Ways to Register
 +1 415 692 5378 +1 323 446 7673
 Diamond Pass
 $1995 Access to all sessions, networking
 events, annual subscription to all content on the Big Data & Analytics channels via
 ieOnDemand
 $1795 Early Bird Price (before Sept 4)
 1 Day Pass
 $895 Full access to the sessions to your chosen day of the summit, 7 days
 access to presentations from the summit via ieOnDemand
 7 day online access to event materials
 On-Demand Pass
 $600 Unlimited access to presentations from the summit via ieOnDemand, including
 presentations, interviews & the ability to contact speakers
 Unlimited access to
 ieOnDemand
 Gold Pass
 $1795 Access to all sessions, networking
 events & unlimited access to presentations from the summit via
 ieOnDemand
 $1595 Early Bird Price (before Sept 4)
 Silver Pass
 $1495 Access to all sessions &
 networking events 7 days access to presentations from the
 summit via ieOnDemand
 $1295 Early Bird Price (before Sept 4)
 Pass Prices
 Register Here Today!
 http://www.facebook.com/pages/IE-Innovation-Enterprise/110017192431042
 https://ieondemand.com/home
 http://www.linkedin.com/groups/Big-Data-Analytics-Strategy-FP-1814785?trk=myg_ugrp_ovr
 https://ieondemand.com/home
 https://ieondemand.com/home
 https://theinnovationenterprise.com/summits/big-data-analytics-for-pharma-summit-philadelphia-November-2015/registration
 https://ieondemand.com/home
 https://twitter.com/IE_Analytics
 http://bit.ly/1HTXw9Q
 http://bit.ly/1HTXw9Q
 mailto:[email protected]?subject=
 https://ieondemand.com/home
 http://www.facebook.com/pages/IE-Innovation-Enterprise/110017192431042
 mailto:[email protected]?subject=
 http://www.linkedin.com/groups/Big-Data-Analytics-Strategy-FP-1814785?trk=myg_ugrp_ovr
 https://ieondemand.com/home
 https://ieondemand.com/home
 https://ieondemand.com/home
 https://theinnovationenterprise.com/summits/big-data-analytics-for-pharma-summit-philadelphia-November-2015/registration
 https://twitter.com/IE_Analytics
 https://ieondemand.com/home
 https://ieondemand.com/home
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NAME OF EACH ATTENDEE
 TITLE OF EACH ATTENDEE DEPARTMENT
 COMPANY INDUSTRY
 ADDRESS CITY
 STATE/PROVINCE ZIP/POSTAL CODE COUNTRY
 EMAIL OF EACH ATTENDEE BUSINESS PHONE NUMBER
 1. Delegate Information...
 2. Pass Types...Early Bird Pass Options until Sept 4, 2015
 Early Bird Silver: $1295 Attendees ____ Early Bird Gold: $1595 Attendees ____ Early Bird Diamond: $1795 Attendees ____
 Regular Pass Options after Sept 4, 2015 Silver Pass: $1495 Attendees ____ Gold Pass: $1795 Attendees ____ Diamond Pass: $1995 Attendees ____
 Group Discount Pass Options 3 Silver Passes $3000 ($1000 per attendee) 5 Silver Passes $4500 ($900 per attendee) 3 Gold Passes $3900 ($1300 per attendee) 5 Gold Passes $6000 ($1200 per attendee) 3 Diamond Passes $4500 ($1500 per attendee) 5 Diamond Passes $7000 ($1400 per attendee)
 For larger groups or special requests contact Hayley Law by calling +1 (415) 692 5378 or email [email protected] Group passes only available when all participants register together.
 Pass Descriptions: Silver Pass: Access to all sessions, networking events & 7 days access to the summit presentations via ieOnDemand Gold Pass: Access to all sessions, networking events & unlimited access to the summit presentations via ieOnDemand Diamond Pass: Access to all sessions, networking events & annual subscription to all content on the Big Data & Analytics channels via ieOnDemand
 ! Check (Make checks payable to The Innovation Enterprise Ltd) ! Invoice me
 ! Visa ! Diners Club! American Express! Mastercard ! Discover
 CARD NUMBER EXPIRATION DATE SECURITY NO.
 CARDHOLDERS NAME CARDHOLDER’S SIGNATURE
 BILLING ADDRESS -(same as above) INDUSTRY
 Prices are exclusive of VAT. Places are transferable without any charge to another Summit occurring within 12 months of the original purchase. Team discounts are applicable at the point of registration only. Any cancellations within a group registration will in turn incur an increase in registration fee for the remaining group participants. Cancellations before October 5, 2015 incur an administrative charge of 50%. If you cancel your registration after October 5, 2015 you will be charged the full fee. You must notify The Innovation Enterprise in writing of a cancellation, or you will be charged the full fee. The Innovation Enterprise reserve the right to make changes to the program without notice. NB: FULL PAYMENT MUST BE RECEIVED BEFORE THE EVENT.
 Registration FormBig Data & Analytics for Pharma Summit November 3 & 4, 2015 | The Rittenhouse, Philadelphia For registration or more information on the program, please call Hayley on +1 (415) 692 5378, or fax this registration form to +1 (323) 446 7673
 3. Payment Options...
 mailto:[email protected]?subject=Big%20Data%20%26%20Analytics%20for%20Pharma,%202015
 mailto:[email protected]?subject=Big%20Data%20%26%20Analytics%20for%20Pharma,%202015
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Schedule
 Networking Drinks 17.00 - 19.00
 Nov 4
 Session One 08.30 - 10.30
 Coffee Break 10.30 - 11.00
 Session Two 11.00 - 12.30
 Lunch 12.30 - 14.00
 Session Three 14.00 - 15.00
 Coffee Break 15.00 - 15.30
 Session Four 15.30 - 17.00
 Day Two
 Nov 3Day One 08.30
 10.00
 10.30
 12.00
 13.30
 15.00
 15.30
 17.00
 19.00
 08.30
 10.00
 10.30
 12.00
 13.30
 15.00
 15.30
 17.00
 Session Five 08.30 - 10.30
 Coffee Break 10.30 - 11.00
 Session Six 11.00 - 12.30
 Lunch 12.30 - 14.00
 Session Seven 14.00 - 15.00
 Coffee Break 15.00 - 15.30
 Session Eight 15.30 - 17.00
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Sponsors
 For more information, contact Pedro at [email protected]
 Gold Sponsor
 ExhibitorExhibitor
 Chairperson Sponsor
 Gold & Networking Drinks Sponsor
 Bronze Sponsor
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SponsorshipOpportunities
 Giles [email protected]
 +1 (415) 692 5498 US+44 (207) 193 0386 UK
 Delegate Invitations
 Sean [email protected]
 +1 (415) 692 5514 US+44 (207) 193 1655 UK
 January Expected Numbers DateBig Data Innovation Summit Las Vegas 200+ January 22 & 23, 2015FebruaryBig Data Innovation Summit Melbourne 150+ February 11 & 12, 2015Apache Hadoop Innovartion Summit San Diego 150+ February 12 & 13, 2015Data Science Innovation Summit San Diego 150+ February 12 & 13, 2015MarchBig Data & Analytics Innovation Summit Singapore 150+ March 11 & 12, 2015
 150+ March 11 & 12, 2015AprilBig Data & Analytics Innovation Summit Hong Kong 150+ April 21 & 22, 2015Internet of Things Summit San Jose 150+ April 28 & 29, 2015Big Data Innovation Summit San Jose 700+ April 28 & 29, 2015Data Visualization Summit San Jose 150+ April 28 & 29, 2015
 150+ April 28 & 29, 2015DataTalent San Jose 150+ April 28 & 29, 2015Cloud Innovation Expo San Jose 150+ April 28 & 29, 2015MayBig Data & Analytics in Healthcare Summit Philadelphia 200+ May 13 & 14, 2015Big Data Innovation Summit London 200+ May 13 & 14, 2015Internet of Things Summit London 150+ May 13 & 14, 2015Business Intelligence Innovation Summit Chicago 150+ May 20 & 21, 2015JuneBig Data & Analytics for Pharma Summit Philadelphia 150+ June 10 & 11, 2015Big Data & Analytics for Retail Summit Chicago 200+ June 17 & 18, 2015AugustBig Data & Analytics Innovation Summit Kuala Lumpur 150+ August 5 & 6, 2015SeptemberBig Data Innovation Summit Boston 700+ September 9 & 10, 2015Data Visualization Summit Boston 200+ September 9 & 10, 2015Internet of Things Summit Boston 150+ September 9 & 10, 2015Big Data & Analytics Innovation Summit Sydney 200+ September 15 & 16, 2015NovemberBig Data & Analytics for Pharma Summit Philadelphia 150+ November 3 & 4, 2015Big Data & Marketing Innovation Summit Miami 150+ November 5 & 6, 2015Big Data & Analytics Innovation Summit London 150+ November 11 & 12, 2015Data Visualization Summit London 150+ November 11 & 12, 2015
 150+ November 11 & 12, 2015Business Intelligence Innovation Summit Chicago 150+ November 12 & 13, 2015Big Data & Analytics Innovation Summit Beijing 150+ November 25 & 26, 2015Internet of Things Summit Beijing 150+ November 25 & 26, 2015December
 150+ December 1 & 2, 2015Big Data & Analytics for Banking Summit New York 150+ December 1 & 2, 2015
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